
•	 Welcomed new or expanding businesses including Cresco 	
	 Labs, Calypso Grill, Yellow Springs Toy Company, Basho 		
	 Apparel, Lagom Loft, and Rose & Sal Mercantile.
•	 Served on the Economic Sustainability Commission to further 	
	 the development of a designated community improvement 	
	 corporation for Yellow Springs, revive the revolving loan 	
	 fund, and create a marketing strategy for the CBE.
•	 Convened the Local Food Collaborative to propel interest in 	
	 expanding our local food economy.
•	 Developed a webpage to promote the event venues and 	
	 amenities in Yellow Springs.
•	 Prepared a report for Yellow Springs Village Council 		
	 estimating the total financial impact of the Yellow Springs 	
	 Destination economy to be $16,060,825.
•	 Collaborated with Rails to Trails Conservancy Midwest and 	
	 the Village of Yellow Springs to host Opening Day for Trails, 
	 encourage construction of the Yellow Springs-Clifton  
	 Connector, and develop the Village Active  
	 Transportation Plan.
•	 Hosted 10 member events, providing networking and 		
	 education opportunities to over 300 members.
•	 Invested over $265,000 to support our mission, our members, 	
	 and the community.
•	 Partnered with Marketing Plan Members to invest over 		
	 $15,000 in paid media, including Ohio Magazine 		
	 Giveaway Days and Columbus Monthly Best  
	 Driving Vacations.
•	 Hosted two successful Street Fairs and partnered on other 	
	 successful events including SpringsFest, YS Open Studios, and 	
	 Holiday in the Springs.
•	 Developed a promotional video for the holidays featuring the 	
	 joy of small town shopping, dining and family fun. 
•	 Increased web traffic from social media between 12-15% for 	
	 new users, sessions, and page views with Facebook specifically  
	 up 17% across all 3 metrics and direct traffic up 8%.
•	 Printed and distributed over 28,000 Visitor’s Guides.
•	 Introduced Handcrafted 68 (Tasty Libations/Local 		
	 Destinations) as a marketing tool to connect the craft 		
	 breweries, distilleries and wineries in Greene and  
	 Clark Counties. 

•	 Support bringing new businesses to Yellow Springs with focus 	
	 on the CBE and Millworks.
•	 Establish a Business Advisory Council to provide mentoring 	
	 and support to small businesses and entrepreneurs. 
•	 Deepen member engagement through improved 		
	 communication, targeted benefits, and directed education 	
	 and networking events. 
•	 Support robust chamber committees to build capacity toward 	
	 improved member services.
•	 Expand the Marketing Plan with more participants and 		
	 focused advertising.
•	 Collaborate with local non-profit organizations to  
	 deepen the connections between the business and  
	 non-profit communities.
•	 Continue community collaborations to develop a community 	
	 improvement corporation, explore more deeply the local 	
	 food economy, and further improve our active  
	 transportation network. 
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